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AGENDA
INDUSTRIA 

09:30 - 11:00
PRÍNCIPE, 7
WIP Latam
SUEÑO MEXICANO / MEXICAN 
DREAM
Dirección: Laura Plancarte
Producción: LP Films S.A de C.V., 
TV UNAM, LP Films Ltd 
(México - Reino Unido)
(Con acreditación)

09:30 - 14:00
TABAKALERA – SALA Z
Sesión de pitchings
Foro para dar a conocer proyectos 
documentales a potenciales financia-
dores y expertos del sector audiovi-
sual y cinematográfico. Organizado 

por IBAIA (Asociación de Producto-
ras Audiovisuales Independientes del 
País Vasco) y el Festival de San Se-
bastián.(Con acreditación)

10:00 - 14:00
MUSEO SAN TELMO – IGLESIA
11 Foro de Coproducción Euro-
pa-América Latina
Citas one-to-one con los proyectos 
seleccionados.
(Con acreditación de Industria)

10:00 - 14:00
MUSEO SAN TELMO – IGLESIA
VIII. Ikusmira Berriak 
Citas one-to-one con los proyectos 
seleccionados.
(Con acreditación)

10:00 - 12:00
MUSEO SAN TELMO – SALÓN DE ACTOS
Financiación pública para las in-
dustrias culturales 

Impulsado por el Ministerio de Cultu-
ra; Crea SGR; Ministerio de Asuntos 
Económicos y Transformación Digital; 
ICO; ENISA y Gobierno Vasco.

12:00 - 13:52
PRÍNCIPE, 9
WIP Latam
CASA NO CAMPO / A HOUSE IN 
THE COUNTRY (WORKING TITLE) 
Dirección: Davi Pretto
Producción: Vulcana Cinema, Dublin 
Films, Murillo Cine, Pasto 
(Brasil - Francia - Argentina)
(Con acreditación)

13:00
MUSEO SAN TELMO – SALÓN DE ACTOS
Camino a la innovación
Modera: Wendy Mitchell (Festival de 
San Sebastián)
Participan: Diana Williams (Kinetic 
Energy Entertainment); Elisa Alvares 
(Jacaranda Consultants); Anna Ger-

manidi (Modern Films)

16:00 - 19:00
TABAKALERA – SALA Z
Citas one-to-one
Citas one-to-one entre los commis-
sioning editors y los proyectos selec-
cionados.
Organizado por IBAIA (Asociación de 
Productoras Audiovisuales Indepen-
dientes del País Vasco) y el Festival 
de San Sebastián (cerrado).

20:00 - 20:30
KURSAAL – SALA RUEDAS DE PRENSA
Premios de la Industria
(Con acreditación)

Foro de Coproducción Euro-
pa-América Latina
Premio al Mejor Proyecto del Foro de 
Coproducción Europa-América La-
tina
Premio DALE! (Desarrollo América 

Latina-Europa)
ArteKino International Award
Premio Film Center Serbia

WIP Latam
Premio de la Industria WIP Latam
Premio EGEDA Platino Industria al 
mejor WIP Latam
Premios Projeto Paradiso

WIP Europa
Premio de la Industria WIP Europa
Premio WIP Europa

Ikusmira Berriak
Premio Irusoin a la Postproducción

Premios Lau Haizetara

21:00
MUSEO SAN TELMO
Copa de la Industria
(Con acreditación)

JOHN HOPEWELL, PABLO SANDOVAL

They came, they saw 10 higher-end 
Spanish movie pitches and maybe 
they were conquered. Just turning 
up, however, was maybe the most 
important factor. Never in the history 
of the San Sebastian Festival have so 
many high-powered U.S. execs des-
cended on the Spanish resort as for 
the two days of the first Creative In-
vestors Conference, taking place over 
Sept. 19-20 and co-organized by CAA 
Media Finance. 

The investors also debated the sta-
te and future of the movie business 
across eight panels. Since these are 
many of the guys running or making 
the running in the international part of 
that business, it was well worth noting 
some of their takeaways:  

Europe’s Big Hope: Platforms 
Really Embracing Cinema

In the U.S., the platforms already 
buy big when it comes to movies. Think 
Sundance. In Europe, platforms have 
largely held back much more, thwarted 
in France by regulated windows. That, 
however, may be changing. “If Netflix 
wants to survive against better-capi-
talized companies like Amazon and 
Apple their chance is through cine-
ma,” Wild Bunch International’s Vin-
cent Maraval said at the Conference 
keynote. It might not be a pipedream. 
In Spain, “over the last year, we’ve no-
ted a large demand for movies” from 
platforms, said The Mediapro Studio’s 

Javier Méndez. Elástica Films María 
Zamora concurred. “Series work su-
per well” [on streamers], but I sense 
there’s a return to movies. Platforms 
want to come in on titles.”

All Pause
On Aug. 30, Netflix announced 

theatrical release dates for 18 titles 
on a 40-plus movie slate. “There was 
a race to catch up with Netflix among 
streamers and now people are recog-
nizing that that’s not necessarily the 
best business model,”said 30West’s 
Trevor Growth. So now there’s a sort 
of a pause. I think there’s gonna be a 
push back, a swing back towards thea-
trical distribution and exhibition.” That 
pause, however, looks to be currently 
hurting the sales business. Toronto 
trading was dire. Most San Sebas-
tian deals to date have been interna-

tional co-productions, in other words 
producers tying down foreign equity 
not sales. 

Will Theatrical Come Back?  
Platforms embrace of cinema was 

one big Conference talking point. Ano-
ther was the possible return of the 
theatrical business. Opinions diffe-
red. Mature audiences were coming 
back, but the big challenge is luring 
the 25-49 demo, Wild Bunch’s Cecile 
Gaget noted. “We’re not coming out 
of COVID. Protocols are here to stay, 
probably indefinitely, and they do have 
a profound effect on the smaller fil-
ms,” said Killer Films Christine Vachon. 
“We have to be creative, make the 
films more of an experience, events, 
to bring them back,” Gaget insisted. 
When they are events, they can catch 
fire. For much of this year, rolling off its 

Berlin Golden Bear, Alcarràs ranked 
as the second biggest Spanish relea-
se in Spain, Zamora noted.

The U.S. Indie Scene: Cha-
llenges 

“It’s a difficult time for the traditional 
U.S. independent film scene. Histo-
rically that scene has been driven by 
equity or by territorial sales layered 
on top of equity,” said Cinetic’s John 
Sloss. “The idea of being an equity 
investor in an environment where the 
theatrical release and the rights that 
follow on from theatrical release is 
so uncertain is a hard thing,” he ad-
ded. That said, “We’ve made more 
movies in the past two-and-a half, 
three years than we’ve ever made,” 
said Vachon. “It’s a bizarrely healthy 
time for us.” But there aren’t many 
companies out there like Killer. Va-

chon also recognised that when she 
took a film out to market, the reac-
tion she’s getting is that “We like it for 
about two thirds of what you actually 
need to get it made for.”

Talent, Talent, Talent
So what’s the key to success in-

such as uncertain environment?
Talent. “If a company can attract 

talent, it will triumph, if it doesn’t it will 
fail,” said Movistar Plus+s Domingo 
Corral at a round table on Offworld, 
its latest series. Talent also attract ta-
lent. “I couldn’t say ‘no.’ Movistar’s 
offer was for me to work together with 
the best screenwriters in Spain and 
Fran Araújo. The perfect project,” said 
writer-director Isa Campos.

“Offworld’s” talent lineup has en-
ded up being the strongest of any dra-
ma series in Spanish history.
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